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MAXIMISE TILLPOINT

* The Chewing gurm business is werth £259 million

Top 10 Chewing Gums

* Chewing pum is three times more likely to be bought
on impulse than either confectioneny or snack foods

KEY FA ETEum sales hawe grown twice as

fast as other confectionery since 1999

# The bubblegum market is ) i & Mints, after a long term decline are showing a year
wiarth £14.3 million in the UK 53 on year growth of 1% and is now worth £123 million

Top 10 Bubble Gums Top 10 Mints
Trebar Extra Strorg Mints Polo Sugaries
Trebar Saftmints Tic T Fresh Mint
Trebar Saftmints Spearmint Trebor Extra Strong Spearmints
— CIIT
ok Spearmint Bassalts Mink Imperiats

The till area provides a key opportunity for
rotallers to Increase profit and can ke sasily

mansged by following four key points:

+ All products should be compact, as space at the tillpeint

is minimal and waluabla
+ Esch product should contribute high turmower

= &l products at the tillpoint should have high profit
margins

= Praducts at the tillpaint showld enjey wide consumer
app=al ta ansure high sales volurmes

&
Stock the full range at the tillpoint

to generate a massive 33% of your
confectionery countline profit
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