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Merchandising

Small stores

Lhilige affecifg counter displaye 1o merchandsze
coundlines and blocss. Bags shauld idaaly he
kecared on & sacondary fres-standing wai in &
Figh traflic amsa Givng and Shanng produc
wheadd ideally haws Thair oewn dedcated space,

Medium stores

The main fixture should be locaied in an asla
close by tha main checiow? 10 maximise mpulse
sales. Hanging Bags should b merchandsed
as parl of the main fixtere in ks own dedicated
space, or on & secondary bag stand alongside
tha man fisture o space ic tight. Saing and
Shanrng should have a hell bay adjcent to main
fisture or ofher sympathetic categories eg.
Giveng alongside cards, and Sharing alongside
either vicen, BWS or large snack bags.

New Product Launches

Alwaye aimto place new products at the main till
o or chechiout as well as on main forbure for
taunch to maximese sales. Most nesw products
have subctantial acvertising support o will be
top of mindwith shoppers for the first few weels
tollowing Lawnch. Temporany display sodutions
for all new Cadbury Products well be xailable
through your Cadbuwsry Trebor Bassett Safes
Ewecutnm.

Display Kit

Cachisry Trebor Basseft has an sfeciiee range
of display & designed 21 drving category =ajes
for all independ=nt retailers. Please ask pour
Cachisry Trebor Dassett Safes Exmcubwe for
= bmchuee to see how we cen help dress sour
sales sven harder thecugh empactful dizglsy and
merchandising.
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The total confectionery market is warth £4.00n and is flat yoy. Sales through
Independent retailers Is over £290m,

Condectionery has P4% penetration whech means (hat Y4% ol the populabon have consumed
canfecianery in the Last year Thas highlights the celegores enversal appesal and impartance
LD MELAIRETS

The main markei subsactars are:

Countlines warth E£T5m, 54% of total indapendent market
Bag & Block  worth E142m, 14% of tofal indapendent market
Mint & Gum  waorth E153m, 17% of total indapendent market

Gift warth £83m, 9% of total independent markat
Sharing warth E35m, &% ol total independant market

TOP 10 Countl

1 HARS I TREEBDR EXTRE STROME MINTS

1 CADBURY TWIRI 7 TREBOR SOFTMEMTS MENT

1 EMICHERS 1 TREBDR SOFTMENTES S PE AR in l__

§ CADBURY DASEY HILK 4 POLD MINTS DRESGINAL

§ AR AR BiGONE & PILD SUGER FREE DRIEMAL 1

i T DRIGIMAL & [POLD SFEARMINT '-1":_—:
T KIT E&T DRIGIMAL & FINGER 7 TIC TAC FRESH MINT

& MALTESERS i TEEBODREXTREA STROMG SPEAREINTS

¥ CADBURY CRUKCHIE 7 XEN GTRONG METE

10 FRYS TIREKISH DELIGHT D EXTRASUGAR FREE MINTS PRPRMET
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WERTHERS DEIGHHAL ILUTTER CAKDY BALAXY MILE Y505
HkFES0 TANGFASTICS CADRLITY DY MILE CARLMEL 2608
MATMARTIE WINE GLIME CADSLURY D&IRY MILK CRUKCHIE 2000

TOP 10 Bags TOP 10 Blocks

H Rl STRRMIN . ‘ CACEURY DAIRY MILE FRUIT & HUTI086
ERTRLET CHS00LATE FOLARS CADHURY BOUSINVILLE 700G

REVELS ASSOETED %  CADEURY DAIRY MILE MINT CHIPS 2005

MALTESERS CADNURY D&IHY MILE 3806
GALAKT HIMSTRELS CADSURY DAIRY MILK WHOLEMNUT 20040
BASSETTS LIDGSRICE MLLEORTS CADEURY DAIRY MILE TUREISH 208G

O BASSETTS JELLY BABIES 19 CANPLET AT HILE DIECINT 3G
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TOP 10 Sharing Brand

1 CADBURY ROSES A 1 CELEBRATIONS
I FERBERDROCHER W 3 CADBUBS HERGES

1 MILE THAY & 1 MALTESERS

&  DUALITY 5T & EFTER EIGHT

5 NEIRY BOE 5 ELITERETH SHaw .
§ BLACK MAGIC § FAMCHIS MAMES ;
7 CADBUSY FLAKE MOHENTS 7 CADBUBY SHAPS 1
A TERRYS CHOCOLATE D& RGE i JAMESOME
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KEEP ALL THE TOP 10°S OM SHELF TO HELP DRIVE YOUR SALES!




